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The BRC / RILA Global Standard for Consumer
Products Issue 3

The British Retail Consortium / The Retail Industry Leaders Association (BRC / RILA) are
please to announce the publication of the BRC / RILA Global Standard for Consumer
Products Issue 3. The Chinese and English language versions have now been
published; other translations, a North American version and a series of supporting
Interpretation and Sector Guidelines such as toys and electricals have been published
during 2010.

A transition period is in place between publication of Issue 3 in order to allow for sites to
become familiar with the new issue, auditors to be trained and certification bodies to
implement procedures. The Issue 3 had become effective from Oct 1, 2010, and during
the transition period from Oct 1, 2010 to Jan 1, 2011, factories may choose the Issue 2a
(monitoring and evaluation) or the Issue 3 for certification. Certification against Issue 3
will commence from Jan 1, 2011, and there will be no audits to previous issues carried
out thereafter.

The Scope of the Standard (Issue 3)

The Standard sets out the requirements for the production and supply of safe and legal
consumer products of consistent quality. The products may be retailer-branded (private
label) or branded, or be unbranded products.

Scope of Issue 3

The scope of Consumer Products, Issue 3 covers a wide range of non-food products in
the global marketplace; including formulated products such as paints and cosmetics,
fabricated items like televisions and toys, electrical goods, furniture and textiles.




Disclaimer

Intertek made all reasonable efforts to
ensure the accuracy of the
information. However, the
information provided should not be
relied upon as legal advice or
regarded as a substitute for legal
advice. The reader should exercise
his own care and judgment before
relying on this information in any
important matter.
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The BRC / RILA Global Standard for Consumer

Products Issue 3

Key features:

* A how to get started section that covers everything you need to know to achieve
BRC certification

* Improved categorization of products into three risk groups

* A new grading system for certificated sites

* Revised frequency of audits

* Inclusion of 'Fundamentals' for the most important issues

* Enhancement of the section on product conformity measures

* Information to help with gaining certification

* Improved layout - product groups shaded differently for clarity

* |n partnership with RILA (Retail Industry Leaders Association) Washington USA

Differences between the Issue 3 and Issue 2a:

* The Issue 3 has product categorizing system based on the product risks to
consumers

* Certificate grading system (A, B, C grades)

* Revised frequency of audits

* Inclusion of 'Fundamentals' for the most important issues

* Enhancement of the section on product compliance assessment

* Information to help with gaining certification

* Clarification of product categorization

The Solution

The BRC / RILA Global Standard for Consumer Products Issue 3 is the basis for BRC
global consumer products auditing and certification. Through obtaining the BRC
certificates, companies can demonstrate their compliance with the BRC standard, and
will be automatically included into the BRC company directory. The Issue 3 has many
additions and changes compared with the Issue 2a, which aims to meet the new
demands of the global market for producing safe and legal consumer products.

Intertek has experienced technical staff and BRC ATP (Approved Training Provider),

who can provide assistance with understanding the new standard, and help you to be
well prepared for the BRC / RILA Global Standard for Consumer Products Issue 3. As a
leading provider of quality and safety solutions serving a wide range of industries around
the world, Intertek is dedicated to adding value to customers' products and processes,
supporting their success in the global marketplace.
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